SYLLABUS*

PSYCHOLOGY 231 – 003
SOCIAL PSYCHOLOGY

Fall 2009
Instructor:


Erica Buchholz (ebuchhol@gmu.edu) 

Class Hours & Location:
Tuesday and Thursday


1:30 pm - 2:45 pm 


Fine Arts Building B110

Office Hours:


Wednesday 12:30 – 1:30pm




Also available by appointment.
Office Location:

Thompson Hall – Room 131 Adjunct Office, 703-993-1349
REQUIRED TEXT:
Social Psychology, 12th Edition, Robert A. Baron, ISBN-13: 9780205581498
COURSE OBJECTIVES AND REQUIREMENTS:


The overall objective of this course is for the student to become familiar with the field of social psychology. Social psychology is concerned with how the social environment both affects, and is affected by, individual’s thoughts, feelings, and behaviors.  This perspective has proven invaluable in explaining much human behavior.  You may find studying social psychology to be very appealing because it is readily applicable to and observable in your everyday experiences. 

This course is designed to provide you with a thorough review of social psychological principles, theories, constructs, and methodologies as seen in both the academic world and the “real world.” You will learn about these topics through a variety of learning methods including reading, attending lectures, discussing the topics with your section leader and peers, and through writing about the topics. 
TECHNOLOGY: 

*Students will be expected to be access and use Blackboard on a regular basis (https://gmu.blackboard.com). Important class information, such as the syllabus and articles, will be posted here. To access Blackboard, students should use their George Mason email ID and password. 

*In addition, students should check their GMU email account regularly. Be sure to check that new messages can be received and that you are not over the message limit. You also have the option for your GMU account to be forwarded to another email address.

ATTENDANCE: 

You are expected to come to class prepared to discuss and apply the material.  In order to make the most out of your learning experience, it is imperative that you are not only present at each class meeting, but are alert, attentive and ready to learn. Students are required to read (before class) any texts that may be assigned for that week.

EXAMS:

There will be 4 exams for this course and all will be non-cumulative. Each exam will be worth 100 points. Only three of the four exams will count toward the overall course grade. You are required to bring a green scantron form to each exam with a pencil.  

*There will be NO make-up exams offered for this course. Since there are four scheduled exams and only three of them count toward the overall course grade, you may choose to either:

A) Take all four of the exams and drop your lowest exam grade 
OR

B) Take only three of the four exams 

ARTICLES: 

Relevant journal articles will be assigned throughout the course. Articles must be read prior to the day of the class discussion. It is expected that students will come to class prepared to discuss the articles and have questions and comments on the topics in the articles. You will be responsible for the material from the articles and discussion for the exam. Articles will be available on blackboard or the information will be given for students to find it through the Library website. 

*A two-page summary (a full two pages) of the article must be handed in on the day of the discussion. The summary must be typed (double-spaced), in 12-point font, and handed in at the beginning of class. Each summary will be worth 25 points. There will be 4 articles to review over the semester for a total of 100 points possible. The grading rubric for the article summary is available on blackboard.  

ATTRIBUTIONS:


Throughout the semester, you will come across things in your everyday life that relate to social psychology. You will write four essays in which you observe social psychology in your world, worth 20 points each. In the essay, I want you to place an example of the concepts you learn about in this class that you find in advertisements, news or magazine articles, (legitimate) website content, television shows, etc. For each item, you need to write a description of the item and how it relates to the course, providing concrete examples of how the issue addressed in the item relates to lecture, the text, or section-assigned readings. Note: All of your items cannot relate to the same concept. 
*Each essay must be at least 1 page in length, typed (double-spaced), in 12-point font. Include the article, advertisement, video clip, or web URL with the essay. If you are using a television commercial, and cannot locate a web clip of it, please describe it in detail so it can be graded. 

BLACKBOARD DISCUSSIONS:

There will be topics of discussion posted on blackboard throughout the semester. Students are required to contribute a minimum of 5 substantive (not just “What’s up?”) entries/posts to the discussion throughout the semester. Of course, students are welcome to and likely will post more than the minimum number. In addition, students are encouraged to post whatever questions, answers, tips, issues, problems, suggestions, whatever, as often as they like throughout the semester. All posts must be completed and posted online by the last regular class meeting day (December 10).
The posts are worth a total of 20 points. 

EXTRA CREDIT: 

Students will have the opportunity to receive extra credit points by participating in experiments through the GMU Psychology Research Participation System. Five points will be added into your Total possible points for every One-hour of research credit completed (up to five credit hours maximum/up to 25 possible extra points). All participation must be completed and posted online by the last regular class meeting day (December 10).  The points from research participation will be added into your total available points for the semester. 

It is strongly advised that you do not wait until the end of the semester to sign up for these. You will find fewer studies that you are eligible to participate in at the end of the semester.  Start early and you will increase your chances of finding appropriate experiments to participate in. Visit the following website for information on using and accessing the research participation system: http://www.gmu.edu/departments/psychology/homepage/rschpart.html. Please also be sure to apply the credits to the correct course. You must designate the hours to Psy 231-003 in order to receive credit. 
GRADES:

3 Exams (100 points each):  300 points

4 Article Summaries (25 points each):  100 points

4 Attributions (20 points each): 80

Blackboard Discussion: 20 points

Extra Credit: up to 25 points possible

Total Points: 500 points

GRADE CALCULATION:

Total points earned will be divided by the total points possible, then multiplied by 100 to determine the final grade. For example, if the student earned 413 points: 413/500 = .826. 
.826 x 100 = 82.6%. I will round up, and the student would receive an B for the course.

Grade Breakdown:

A+ 100 – 97

B+ 89 – 87

C+ 79 – 77

D 69 - 60

A    96 – 93

B 86 – 83

C   76 – 73

F 59 and below

A-   92 – 90

B- 82 – 80

C- 72 - 70

HONOR CODE: 

All provisions of the GMU Honor Code will be followed in this class. Information regarding the Honor Code and what constitutes academic dishonesty can be found in the 2008-2009 University Catalog or online at the following website: http://www.gmu.edu/catalog/apolicies/. The instructor for this course reserves the right to enter a failing grade to any student found guilty of an honor code violation.
DISABILITY HELP: 

If you are a student with a disability and you need academic accommodations, please see me and contact the Disability Resource Center (DRC) at 703-993-2474.  All academic accommodations must be arranged through that office.

Schedule of classes

	Date
	Topic
	Chapter, Assignments Due

	T 9/1
	Introduction, Class Overview, What is Social Psychology?
	1

	Th 9/3
	Origins and Development
	1

	T 9/8
	Critical Thinking in Social Psy
	Selected Readings

	Th 9/10
	Cognition, Heuristics, Schemas, Errors with Social Psy, Affect
	2

	T 9/15
	Perception, Nonverbal Communication, Attribution Error
	3

	Th 9/17
	Impressions of Self and Others
	3 SUMMARY DUE

	T 9/22
	Complete Chapter 3, Review
	3 

	Th 9/24
	Exam 1 Chapters 1-3
	

	T 9/29
	The Self, Stigmas, Introspection
	4

	Th 10/1
	Others’ View on Self, Self-Esteem, Comparison
	4, Selected Reading

	T 10/6
	Conditioning, Attitudes Guiding Behavior, Persuasion, Ego
	5, Attribution #1 Due

	Th 10/8
	Prejudice, Perception of Inequality, Stereotyping
	6

	T 10/13
	NO CLASS 
	

	Th 10/15
	Standards/Shifting, Social groups, Threat to Self-esteem
	6

	T 10/20
	Racism, Discrimination, Counteraction
	6, SUMMARY DUE

	Th 10/22
	Complete Chapter 6, Review
	6 

	T 10/27
	Exam 2 Chapters 4-6
	

	Th 10/29
	Attraction, Relationships, Social Influence
	7

	T 11/3
	Similarity vs. Mutual Liking, Culture, Selecting a Mate: Gender Differences, Jealousy
	7, Attribution # 2 Due

	Th 11/5
	Influence, Changing Others’ Behavior, Deadline Technique
	8

	T 11/10
	Obedience to Authority
	8, Selected Reading

	Th 11/12
	Justice System, Eyewitness Testimony, Memory Distortion, Health Effects
	12, SUMMARY DUE

	T 11/17
	Complete Chapter 12, Review
	12 

	Th 11/19
	Exam 3 Chapters 7-12
	

	T 11/24
	Prosocial Behavior, Long-term Commitment to Helping
	9, Attribution #3 Due

	Th 11/26
	NO CLASS 


	

	T 12/1
	Aggression, Frustration, Media Violence, Cultural Aspects, Hostility, Alcohol and Aggression
	10

	Th 12/3
	Prevention and Control of Aggression, Bullying, Forgiveness
	10, Selected Reading

	T 12/8
	Groups, Status, Benefits of Joining, Facilitation
	11, SUMMARY DUE

	Th 12/10
	LAST DAY OF CLASS

Dilemmas and Conflicts, Justice, Review
	11, Attribution #4 Due


Final Exam:
Chapters 9-11

Thurs. 12/17 

1:30 pm – 4:15 pm 
Last day to add:  September 15 
Last day to drop:  October 2 

*Syllabus subject to change
