Psychology 541 Survey Methodology
Instructor: Dr. Lois Tetrick




Office Phone: 703-993-1372

Email: ltetrick@gmu.edu




Office: 3066A David King

Office Hours: Tuesday 1:00-2:00 pm and by appointment
Class: 122 East Building
Purpose: This graduate seminar is designed to familiarize students with survey and methodology. Survey methodology is probably the most frequently used research design for Industrial and Organizational Psychology (whether this is a good thing or not is another matter). In addition, survey methodology is useful in obtaining administrative data, policy data, and descriptive data. Therefore, this course will be devoted to understanding and developing skills in designing effective surveys, conducting surveys through multiple media (interviews, web-based, and paper-and-pencil) and presenting the results of surveys. The focus of the course is not on psychometrics and statistical analysis, but these topics will come up as we discuss the various aspects of survey methodology.
Texts:

Dillman, D. A. (2009). Internet, Mail, and Mixed-Mode Surveys: The Tailored Design Method. Second Edition. New York: John Wiley & Sons.

Other readings will be assigned as the semester progresses

Grading:

Exams







40%


Projects (individual and group projects)a


50%

Class Participationb





10%
a. Projects that are not specifically assigned as groups projects are expected to be done on your own without the help of other individuals (classmates, coworkers, colleagues, faculty members); resources such as published articles, books, chapters, and internet materials are acceptable sources of assistance for individual and group projects.
b. Students are expected to have read the material before class and be prepared to discuss the readings. Class time will be provided for students to demonstrate that they understood the material covered in the readings. If you are not in class, you are not participating.
Honor Code: Student members of the George Mason University community pledge not to cheat, plagiarize, steal, or lie in matters related to academic work. 

Disability Resource Center: If you are a student with a disability and you need academic accommodations, please see me and contact the Disability Resource Center (DRC) at 703-993-2474. All academic accommodations must be arranged through that office.

Tentative Course Calendar
Sept. 1

Class Orientation
Sept. 8

Chapters 1 and 2: The Tailored Design Method
Sept. 15
Chapter 3: Coverage and Sampling

Elliott, M. N., McCaffrey, D., Perlman, J., Marshall, G. N., & Hambarsoomians, K. (2009). Use of expert ratings as sampling strata for a more cost-effective probability sample of a rare population. Public Opinion Quarterly, 73, 56-73.

Last day to drop with no tuition penalty



Last day to add

Sept. 22
Chapter 4: The Basics of Crafting Good Questions
Chapter 5: Constructing Open- and Closed-Ended Questions

Smyth, J. D., Dillman, D. A., Christian, L. M., & McBride, M. (2009). Open-ended questions in web surveys: Can increasing the size of the answer boxes and providing extra verbal instructions improve response quality? Public Opinion Quarterly, 73, 325-337.  

Sept. 29
Chapter 6: From Questions to a Questionnaire
Contrad, F. G., & Blair, J. (2009). Sources of error in cognitive interviews. Public Opinion Quarterly, 73I, 32-55.

Malhotra, N. (2008). Completion time and response order effects in web surveys.  Public Opinion Quarterly, 73, 914-934.  

Malhotra, N., Krosnick, J. A., & Thomas, R. K. (2009). Optimal design of branching questions to measure bipolar constructs. Public Opinion Quarterly, 73, 304-324.

Oct. 2

Last day to drop a class
Oct. 6

Exam 1

Oct. 13

No class; Monday classes meet on Tuesday 
Individual Assignment Due: Draft survey – email to me by 6:00 pm 10/13
Oct. 20

Couper, M. P., & Miller, P. V. (2009). Web Survey Methods: 



Introduction. Public Opinion Quarterly, 73, 831-835.

Delavande, A., Rohwedder, S. (2008). Eliciting subjective probabilities in internet surveys. Public Opinion Quarterly, 73, 866-891.

Galesic M. & Bosnjak, M. (2009) Effects of questionnaire length on participation and indicators of response quality in a web survey. Public Opinion Quarter, 73, 349-360.

Galesic, M., Tourangeau, R., Couper, M. P., & Conrad, F. G. (2008). Eye-tracking data: New insights on response order effects and other cognitive shortcuts in survey responding. Public Opinion Quarterly, 73, 892-913.

Toepoel, V., Das, M., & Van Soest, A. (2008). Effects of design in web surveys: Comparing trained and fresh respondents. Public Opinion Quarterly, 73, 985-1007.

Oct. 27

Chapter 7: Implementation Procedures
Brennan, M., & Carbonneau, J. (2009). Improving mail survey response rates using chocolate and replacement questionnaires, Public Opinion Quarterly, 73, 368-378.

Heerwegh, D., & Loosveldt, G. (2008). Face-to-face versus web surveying in a high-internet-coverage population: Differences in response quality. Public Opinion Quarterly, 73, 836-846.

Petrolia, D. R., & Bhattacharjee, S. (2009). Revisiting incentive effects: Evidence froma random-sample mail survey on consumer preferences for fuel ethanol. Public Opinion Quarterly, 73, 537-550.

Peytchev, A. (2009). Survey breakoff. Public Opinion Quarterly, 73, 7-97.

Nov. 3

Chapter 8: When More than One Survey Mode is Needed

Harmon, T., Turner, C. F., Rogers, S. M., Eggleston, E., Roman, A. M., Villarroel, M. A., Chromy, J. R., Ganapathi, L., & Li, S. (2009). Impact of T-ACASI on survey measurements of subjective phenomena. Public Opinion Quarterly, 73, 255-280.

Kreuter, F., Presser, S., & Tourangeau, R. (2008). Social desirability bias in CARI, IVR, and web surveys. Public Opinion Quarterly, 73, 847-865.
Rookey, B. D., Hanway, S., & Dillman, D. A. (2008). Does a probability-based household panel benefit from assignment to postal response as an alternative to internet-only? Public Opinion Quarterly, 73, 962-984.

Nov. 10
Chapter 9: Longitudinal and Internet Panel Surveys
Callegaro, M., & Disogra, C. (2008). Computing response metrics for online panels. Public Opinion Quarterly, 73, 1008-1032

Tourangeau, R., & Ye, C. (2009). The framing of the survey request and panel attrition. Public Opinion Quarterly, 73, 338-348.

Group Project Due: Survey Design and Data Collection Plan
Nov. 10

Nov. 17
Exam 2
Nov. 24
Chapter 10: Customer Feedback Surveys and Alternative Delivery

 Technologies

Chapter 11: Effects of Sponsorship and the Data Collection Organization

Dec. 1

Chapter 12: Surveying Businesses and Other Establishments 

Chapter 13: Coping with Uncertainty
Dec. 8

Group Project Presentations
Dec. 15
Final Exam Period 4:30-7:10 pm


Group Project: Results of survey due

