Social Bases of Behavior 

PSYC 703-002   
FALL 2009
INSTRUCTOR:  June Tangney


   CONTACT:  David King 2007   (703) 993-1365  jtangney@gmu.edu 
CLASS TIME:  Tues 1:30-4:10     

   OFFICE HOURS:  Tue & Thurs 4:15-5:15 and by appointment
OVERVIEW:  The goal of this course is to provide students with a foundation in theory and research in social psychology (1) in general, and (2) in idiographically defined areas of special relevance to the student’s:

 (a) research, (b) applied, and (c) service endeavors.     
GRADING:  No exams will be given in this course.  Students will be graded on the following:


Class participation (including weekly written summaries)             50%

Final paper and class presentation:               


50%

CLASS PARTICIPATION:  This course is a doctoral seminar in which active participation is expected of everyone.  In order to be an active participant, students must read the assigned material, understand most of what’s read, and be prepared with comments and questions, including questions about aspects of the reading that students may not have understood.  Understanding that some people are more comfortable than others speaking up in group settings, I will do my best to make the class a safe place for asking questions and offering opinions; the written summaries are an additional way to convey ideas and mastery of material.
WEEKLY ESSAYS:  Each week you will write a brief essay (no more than 1 page, double spaced, 1 inch margins all around, no smaller than the equivalent of 11pt Arial or Helvetica, proof read, carefully edited for conciseness and clarity, APA style) describing how the concepts or theories from that week’s readings (or presentations) might be used to help you (1) to further develop your research ideas, (2) enhance your applied work, and/or (3) gain a new perspective on your service activities.  (By “service activities,” I mean contributions to initiatives, organizations -- psychology related or not, communities, or society stemming from personal values.)  In Weeks 2-9, essays on assigned readings are due at the beginning of that class.  In Weeks 10-13, essays on the week’s presentation are due at the following class.
FINAL PAPER AND PRESENTATION:  You may choose from among the following options for the class presentation and associated paper.  
Option #1:  THE CONSTRUCT AND THE MEASURES:   Select a social psychological construct, define it (including discussion of alternative definitions and their relevant theoretical context), describe (show and tell) the various methods of measuring the construct, discuss the various methods’ strengths and weaknesses in terms of reliability and validity, and conclude with your recommendations for measurement.  Find out what your colleagues would buy as the best assessment of your construct.
Option #2: THE MODELS:  This option focuses on mediation and moderation.  Select two constructs (preferably two of great interest to – where the relationship between the two is of interest), define the constructs (including level of measurement, range of interest), describe and discuss at least two mediational models, describe and discuss at least two moderators, and conclude with by noting the advantages of identifying mediators and moderators.  Find out what your colleagues think might be key mediators and moderators.
Option #3:  THE COMPETITION:   Describe two theoretically-derived competing hypotheses for a research question of special interest.  Describe methodology and rationale for testing out those competing hypotheses.  Provide your best guess (with rationale) for how the data will turn out.  Assess your colleagues’ best guesses (and rationale).

Option #4:  SOME OTHER INTERESTING ANGLE:  You may have another vehicle in mind for delving into relevant portions of the social psychological literature in a way that will be maximally useful.  Make me an offer.  Meet with me for coffee to seal the deal.
· You will sign up for presentation dates and times in Week 2.   

· A one page proposal is due in Week 5, including a title, a description of your topic, a short list of references, and a strategy for searching further.

· The Final Paper should be no more than 12 pages (including title page and references, APA style, 1 inch margins all around, no smaller than the equivalent of 11pt Arial or Helvetica, proof read, carefully edited for conciseness and clarity.) 
· For all options, the paper should conclude with a description of the relevance to the your personal research interests, applied work, and/or service activities.  

· One hard copy of the Final Paper is due in class on the day of your presentation.  (Please also include a hard copy of presentation visuals.)  
· Please email final copies of your presentation and Final Paper to classmates (with a copy to me) within 48 hours of presentation.   
· The presentation should be visual as well as verbal (accommodating diverse learners), no more than 20 minutes, allowing for at least 10 minutes discussion.  (Each student will be allotted 30 minutes, total.)
· I will be available to meet with you to discuss your paper and presentation during office hours and by appointment;  feel free to sign up for an appointment on the schedule posted on my office door.  
· Late papers will be penalized one letter grade for each day late.  
DROP/ADD DATES:

Last Day to Add (Full-Semester Course):


September 15, 2009

Last Day to Drop (Full-Semester Course):


October 2, 2009

Selective Withdrawal Period (Full-Semester Course): 
October 5 – October 30, 2009

STUDENTS WITH DISABILITIES.  If you are a student with a disability and you need academic accommodations, please see me and contact the Disability Resource Center (DRC) at 703-993-2474.  All academic accommodations must be arranged through that office.

HONOR CODE.  All students are expected to be familiar with and abide by the University Honor Code.

SCHEDULE OF TOPICS AND READINGS (Tentative)
9/1
Introductions and Course Overview
Review of personal and professional objectives, tweeking course content

9/8  Social Psychology:  Historical Context, Conceptual Themes, Breadth of Application
Jones, E. E.  (1998).  Major Developments in Five Decades of Social Psychology.  In D.T. Gilbert, S.T. Fisk, & G. Lindzey (Eds.), The handbook of social psychology (fourth edition) (pp. 3-57).  New York: MacGraw-Hill.  
9/15   Some Especially Useful Social Psychology Methods:  (a) Mediation and Moderation, and 

(b) Metaperceptions and other fascinating uses of the Social Relations Model

MacKinnon, D. P., Fairchild, A. J., Fritz, M. S. (2007). Mediation analysis. Annual Review of Psychology, 58, 593 -614.

Morgan-Lopez, A. A., Castro, F. G., Chassin, L., & MacKinnon, D. P. (2003). A mediated moderation model of cigarette use among Mexican-American youth. Addictive Behaviors, 28 (3), 583-589.

Spencer, S. J., Zanna, M. P.,  & Fong, G.  T. (2005). Establishing a causal chain: Why experiments are often more effective than mediational analyses in examining psychological processes. Journal of Personality and Social Psychology, 89, 845-851.

Kenny, D. A., & DePaulo, B. M.  (1993).  Do people know how others view them?:  An empirical and theoretical account.  Psychological Bulletin, 114, 145-161.

PICK ONE OF THE FOLLOWING (or another of your choice) TO SUMMARIZE FOR THE CLASS:

Ickes, W., Buysse, A., Pham, H., Rivers, K., Erickson, J. R., Hancock, M., Kelleher, J., & Gesn, P. R. (2000).  On the difficulty of distinguishing "good" and "poor" perceivers:  A social relations analysis of empathic accuracy data.   Personal Relationships, 7, 219-234.

Malloy, T. E., Fisher, W. A., Albright, L., Misovich, S. J., & Fisher J. D.  (1997).  Interpersonal perception of the AIDS risk potential of persons of the opposite sex.  Health Psychology, 16, 480-486.

Marcus, D. K., Hamlin, R. J., & Lyons, P. M., Jr. (2001).  Negative affect and interpersonal rejection among prison  inmates in a therapeutic community:  A social relations analysis. Journal of Abnormal Psychology, 110, 544-552.

Christensen, P. N., Stein, M. B., & Means-Christensen,A. (2003). Social anxiety and interpersonal perception: A social relations model analysis. Behaviour Research and Therapy, 41, 1355-1371.

Sullivan, M. P., & Reno, R. R.  (1999).  Perceiving groups accurately.  Group Dynamics, 3, 196-205.

9/22  Motivation
Pittman, T. S.  (1998).  Motivation.  In D.T. Gilbert, S.T. Fisk, & G. Lindzey (Eds.), The handbook of social psychology (fourth edition) (pp. 549-590).  New York: MacGraw-Hill.  
Pyszczynski, T., Greenberg, J., & Goldenberg, J. L.  (2003).  Freedom vs. fear:  On the defense, growth, and expansion of the self. In M. Leary, & J. P. Tangney (Eds.) Handbook of self and identity (pp. 314-343).   New York:  Guilford Press.   
9/26   The Self

Baumeister, R.F.  (1998).  The self.  In D.T. Gilbert, S.T. Fisk, & G. Lindzey (Eds.), The handbook of social psychology (fourth edition) (pp. 680-740).  New York: MacGraw-Hill.  

10/6   The Social Psychology of Morality:  Moral Emotion, Cognition, and Behavior

Tangney, J.P., Stuewig, J., & Mashek, D. J. (2007).  What’s moral about the self-conscious emotions? In J. L. Tracy, R. W. Robins, & J. P. Tangney, (Eds.)  The self-conscious emotions:  Theory and research (pp. 21-37).   New York:  Guilford Press.

Tangney, J.P., & Mashek, D.J. (2004).  In search of the moral person:  Do you have to feel really bad to be good? In J. Greenberg, S. L. Koole, & T. Pyszczynski (Eds.), Handbook of experimental existential psychology (pp.156-166).  NY:  Guilford Press.

Tangney, J.P., & Stuewig, J. (2004).   A moral emotional perspective on evil persons and evil deeds.  In A. Miller (Ed.), The social psychology of good and evil:  Understanding our capacity for kindness and cruelty (pp. 327-355).  New York:  Guilford Press.

10/13  It’s a Monday!!!  No Class

10/20  Social Psychology of Deviance and Redemption
Laub, J. H., & Sampson, R.J. (2001).  Understanding Desistance from Crime.  Crime and Justice, 28, 1-69.

Maruna, S., & Roy, K.  (2007).  Amputation or Reconstruction? Notes on the Concept of "Knifing Off"and Desistance From Crime. Journal of Contemporary Criminal Justice, 23, 104-124.

Wenzel, M., & Thielmann, I. (2006). Why we punish in the name of justice: Just desert versus value restoration and the role of social identity. Social Justice Research, 19, 450-470.
10/27   Social Psychology of Organizations

Pfeffer, J.  (1998).  Understanding organizations: Concepts and controversies. In D.T. Gilbert, S.T. Fisk, & G. Lindzey (Eds.), The handbook of social psychology (fourth edition) (pp 733-777).  New York: MacGraw-Hill.  

11/3   Social Psychology of Change

Prochaska, J. O., & Prochaska, J. M.  (in press).  Self-Directed Change: A Transtheoretical Model.  In J. E. Maddux & J. P. Tangney (Eds.), Social psychological foundations of Clinical Psychology. New York: Guilford Press. 

 

Hettema, J., Steele, J. & Miller, W. R. (2005). Motivational Interviewing.   Annual Review of Clinical Psychology, 1, 91-111. 
 Weick, K. E., & Quinn, R. E.  (1999).  Organizational change and development.  Annual Review of Psychology, 50, 361-386. 

Schneider, B., Brief, A. P., & Guzzo, R. A.  (1996).  Creating a climate and culture for sustainable organizational change.  Organizational Dynamics, 24, 7-19.

Cronbach, L. J., & Furby, L. (1970). How should we measure “change” - or should we? Psychological Bulletin, 74, 68–80. 

Rogosa, D., Brandt, D., Zimowski, M. (1982). A growth curve approach to measurement of change. Psychological Bulletin, 92, 726–748.

11/10  Class Presentations

Readings from your colleagues

11/17  Class Presentations
Readings from your colleagues

11/24  Class Presentations

Readings from your colleagues

12/1   Class Presentations

Readings from your colleagues

12/8  Wild Card Topic TBA;  Course Summary and Integration;  The Future of Social Psychology
HAPPY HOLIDAYS!!!
