Social Psychology
PSYC 231- C01
Summer 2010
Instructor:
Mr. Richard Amernick, M.A., C.A.S. 
E-mail:
ramernic@gmu.edu

Office Hours: 30 minutes prior to and after class by appointment

Location:  Innovation Hall – Room 222

Dates:  July 6 through August 3, 2009

Days:   Monday through Thursdays 9:30 am to 11:45 am

Phone:   (703)-204-3837 (my number at work)
Text book:  Social Psychology, Seventh Edition; Aronson, Wilson & Akert.  2010, Pearson Education Incorporated, publishing as Prentice Hall.
Course Objectives:  This course is designed to expose students to the discipline known as social psychology. Social psychology is the scientific study of how people come to understand individuals, groups, and themselves as social entities. Social psychological processes influence how we perceive, judge, remember, and behave toward people. These processes shape, and are shaped by, our social expectations, social roles, social goals, and social interactions.

Although it may seem that social psychologists merely study “the obvious” (e.g., attractive people are more liked than unattractive people), the field has made a significant impact both theoretically (e.g., theories about the formation of stereotypes and prejudice) and practically (e.g., outline how organizations can make better decisions). Sometimes the research is based on observable phenomena and everyday intuition, but even in these cases, an understanding of the processes and limitations of folklore is very important. But sometimes, social psychologists find that laypeople’s intuitions are wrong (e.g., you are more likely to get help with fewer, rather than more, people around you). In such cases, the contributions of social psychology are especially striking.

This course has many goals...
· First and foremost, you should learn about research findings and theories of social psychology. 

· Also, you should understand the methods that social psychologists use in their research and their rationale. 

· In addition, appreciating these techniques will underscore the value of the scientific method and scientific reasoning in understanding our world.  

· Finally, you should be able to apply the lessons of social psychology to everyday life. Social psychology is always operating in the real world. Why are some people more popular than others? How do corporations developing advertising campaigns to sell their products? Why is a person more likely to sabotage their best friend, relative to a complete stranger, in certain situations? Do subliminal cues affect our behavior? Do people really treat others differently because of their age, sex, or race? How will presidential candidates use persuasion to earn your vote? At the end of the course, students should be able to recognize these processes as they unfold in the world around them and understand why they happen and know their implications. 

Grading:  The final grade you receive for this course will be calculated as follows based on a combination of all exams and other assignments.

Based on Percentage
A+ (4.0) = 100 - 97      A (3.77)  =  96 – 93     A - (3.33) 92 - 90

B+ (3.0) = 89 - 87        B (2.77)   = 86 – 83      B - (2.33) 82 – 80

C+ (2.0) = 79 - 77        C (1.77)   = 76 – 73      C - (1.33) 72- 70

D   (1.0) = 69 – 60        F = below 59

The instructor reserves the right to adjust the grading scale. If modifications occur, changes will only make it easier for you to get a better grade (i.e., the scale will never be adjusted against you). However, it would be unwise to anticipate that an adjustment will occur.   Final grades will be based on the final number of points earned as applied to the above grading scale, no exceptions. There is no end-of-semester negotiation period where students plea and barter for a better grade in the class. If you are dissatisfied with your performance in the class, discuss your situation with the instructor early in the term — don’t wait until it’s too late.

Exams:  Your grade will be based upon two in-term exams administered during the semester.  The last of these exams will be considered your final exam.  Each of the two in-term exams only cover the material presented since the previous exam (i.e., they are not cumulative). Each exam, typically, will be comprised of 50 multiple-choice questions (each item is worth 2 points). Thus, each exam is worth 100 points.  

Preparing for exams

Performing well on exams requires that you read the text assignments as scheduled in the syllabus, take notes on what you read, attend class and take good notes, ask questions in class about things you do not understand (either from lectures or from the book), get further help during office hours if you are not satisfied with your performance in the course, and schedule an appointment with me if you need feedback about why you are not doing as well on the exams as you would like. 

Being successful in this class, college, and (hopefully) life isn’t about cramming facts into your head and spitting them out on demand. Instead, it is about developing skills to be an active learner who can acquire, digest, organize, elaborate, critique, and reflect on course material.  It’s the students’ responsibility to engage and master the course material.  This is best accomplished by active involvement with the material (reading, taking your own notes, thinking about how to apply the material to “the real world”). 

So the point count is as follows:

Term exams
200 points 
Total 



200 points
Note:  NO makeup exams will be provided without a legitimate, documented excuse (e.g., grave illness requiring medical attention, court date).  
In class assignments:  Several times during the course of the semester, students will engage and participate in in-class assignments that will be unannounced.  Each participant will earn an additional 5 points towards their final grade for each in-class assignment completed.   There will be no make-ups of in-class assignments; only those students in class will get credit for completion.
Expectations:  Class participation and discussion are essential for a complete educational experience.  Students should be prepared to discuss topical issues related to textbook and readings.  Oral defense of ideas is as important a skill as written presentation.
Honor System:  The Honor Code of George Mason University will be strictly enforced in this course.  It is a student’s responsibility to be familiar with the Honor Code and to abide by it at all times.  

The instructor for this course reserves the right to enter a failing grade to any student found guilty of an honor code violation.

Special Needs:  If any students have special needs, please let me know on the first day of class.

Note:
If you are a student with a disability and you need academic accommodations, please see me and contact the Disability Resource Center(DRC) at 703-993-2474.  All academic accommodations must be arranged through that office.
TENTATIVE SCHEDULE

Day
Topic
Chapter(s)

7/6
Introduction of Course and Social Psychology
1
7/7
Methodology  (Research)
2
7/8
Methodology  (Research)
2
7/12
Social Cognition  
3

7/13
Social Cognition
3
7/14
Social Perception
4

7/15
The Self
5
7/19
The Need to Justify Our Actions
6
                                          
7/20
Review 



7/21
MIDTERM EXAMINATION (Chapters 1 – 6)

7/22
Attitude and Attitude Change
7


7/26
Conformity
8

7/27
Group Processes
9
7/28
Interpersonal Attraction
10
7/29
Prosocial Behavior
11
8/2
Aggression
12
8/3
Prejudice
13
8/4
Review


8/5
FINAL EXAMINATION (Chapters 7 – 13)
1
1

