SYLLABUS

Psychology 231

Ted Gessner

Social Psychology

Spring 2001

Office: 3073 King Hall

Office Hours:

Phone:(703) 993‑4033

Tu & Th 10:30 ‑ 11:30

E‑mail:TGESSNER@GMU.EDU

& Mon 3:15 ‑ 4:15

Text: Social Psychology: Understanding Human Interaction (9th Edition) by Baron and Byrne

TOPIC
READING

Theory & Method in Social Psychology
Chapter I

Social Perception
Chapter 2

Social Cognition
Chapter 3

Social Identity
Chapter 5

EXAM I Tuesday, February 13

Attitudes
Chapter 4

Prejudice and Discrimination
Chapter 6

Interpersonal Relationships
Chapter 7 & 8

Prosocial Behavior
Chapter 10

EXAM 2 Thursday, March 22

Aggression
Chapter 11

Group and Individuals
Chapter 12

Social Influence
Chapter 9

EXAM 3 Tuesday, April 24

FINAL EXAM

Tuesday, May 8: 8:30 ‑ 10:15

EXAM FORMAT AND GRADING EXAMS 1, 2 & 3 are divided into three parts:

Multiple Choice (60%), Identifications (30%) and Essay (10%). The final exam is cumulative, and it will be a multiple choice exam. Bring a SCANTRON sheet to each exam.

90 points of your grade will be based on the best three exam grades. The remaining 10 points will be based upon the completion of in‑class assignments.

Bonus points may be obtained by participating in psychological experiments. Each participation hour adds the equivalent of 3 points to a test grade. The MAXIMUM number of participation hours is 3.

The last day to drop the class with no tuition liability is January 23. The last day to drop the class is February 16.

The exams are based on material from the book and from the lecture. The book is well organized and has a number of features to acquaint you the material in each chapter. The book has a companion website (www.abacon.com/baronbyrne). The website has examples of multiple choice, short essays and essay questions related to the material in the text. There is also a study guide that accompanies the book. This is not required.

